
Through product giving companies can support thousands of charities 

and millions of people 
 

 

   
 

Faced with financial problems and poverty, thousands of UK families every year turn to charities to 

provide them with the basic essentials that most would take for granted but many can no longer 

afford: soap, shampoo, a toothbrush, washing powder, nappies, etc. 

 

Local charities often act as a last resort for those experiencing destitution, they play a vital role in 

helping disadvantaged people out of hardship. However the pressure on charities is mounting with 

public grant funding dwindling and demand from service users on the increase. 

 

At the same time, thousands of tonnes of perfectly usable household and personal care products are 

still being sent to landfill every year because they are surplus or, although still perfectly usable, might 

be slightly imperfect to the eye. 

 

This is why In Kind Direct was founded 20 years ago by HRH The Prince of Wales: to provide an 

easy way for retailers and manufacturers to divert its surplus product from landfill and give it to good 

causes across the country. And to date the service has allowed over 8,000 charities to secure 

essential goods for their operations, deliver new and enhanced services and reduce their need to 

fundraise. 

 

Since foundation, In Kind Direct has distributed £160 million in value of product donated by 1,000 

companies including including some of the UK’s best known manufacturers and retailers: Amazon, 

Procter & Gamble, Kimberly-Clark, Reckitt Benckiser, Asda, Wilko and Colgate-Palmolive. 

 

For businesses In Kind Direct offers a one-stop solution providing the infrastructure to accept large 

quantities of goods and then stores, sorts and delivers them directly to charities in its network. 

 

Aimee Goldsmith, Associate Communications Director at P&G, a major donor to In Kind Direct, said: 

“We see really it as a win, win, win. It’s a win for Procter & Gamble because we are able to give 

products to communities that need them. It’s a win for the environment as that surplus product 

would otherwise have gone to landfill or incineration. It helps us achieve our environmental 

sustainability goals and keeps our costs down because we would pay for that disposal normally. 

But importantly, it’s a win for the people who get to receive top branded products.” 

 

Of the 1,000 charities responding to In Kind Direct’s latest impact survey 64% reported that In Kind 

Direct had helped them to keep going and 87% of charities said that using In Kind Direct enabled 

them to source goods that they would never be able to afford otherwise. 



 “I am so pleased that In Kind Direct exists. We are able to offer our children so much more 

because of it. The money we save on goods we need enables us to give the children new 

experiences they would otherwise not have had, such as an offsite trip or a new piece of 

equipment. Thank you from the children and the staff team.” said Jo Dilkes, Administrator at 

Northfields and District Play Association. 

 

Are you or do you know… 

 

… A charity, social enterprise or not-for-profit that could benefit from receiving products from In Kind 

Direct? Contact In Kind Direct today on 0300 3020 200 or email: info@inkinddirect.org 

 

…. A company that has products to give? Contact In Kind Direct today on 0300 3020 200 or email: 

donations@inkinddirect.org 

 

For more information visit www.inkinddirect.org 
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